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Small Business Management

Help your students realize their dreams of small business success with Small Business Management:
Launching and Growing New Ventures, Sixth Canadian Edition. This text incorporates current theory and
practice relating to starting, managing, and growing small firms. With well-balanced coverage of critical
small business issues, innovative tools, engaging examples, and integrated resource package, Small Business
Management provides instructors with the necessary tools to support the varied goals of those seeking
independent business careers. Students appreciate the text’s clear and concise writing style that makes
business concepts understandable, and the real-world examples and hands-on activities that help them
understand how to apply those concepts. The sixth Canadian edition is available with MindTap, a powerful
online platform that provides a clear learning path that gets students thinking like entrepreneurs.

Small Business Management

Realize your dream for small business success with this market-leading book. SMALL BUSINESS
MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 17E provides the
practical concepts, entrepreneurial insights, and comprehensive resources you'll find essential both now and
throughout your management future. SMALL BUSINESS MANAGEMENT delivers solid coverage of the
fundamentals of business management as it teaches you not only how to start a business, but also how to
manage, grow, and harvest a business. This market leading text places you in the role of decision maker,
allowing you to immediately apply what you've learned to current challenges in today's small businesses. The
book's thorough emphasis on building business plans ensures that you can effectively create, manage, and
analyze a plan for your own venture. Unforgettable examples, exciting video cases, and coverage of the most
current developments in business management today keep this engaging text as current and practical now as
it was when it led the market in its first edition 50 years ago.

Small Business Management

Small Business Management lays out, step by step, the knowledge and insights needed to lead and manage a
small business. It provides instruction and guidance that will greatly improve your odds for success as you
take your own entrepreneurial journey. This edition presents the best information available today about
launching and growing small businesses in South Africa.

Small Business Management

Help your students realize their dreams of small business success with Longenecker’s market-leading text
SMALL BUSINESS MANAGEMENT: LAUNCHING AND GROWING ENTREPRENEURIAL
VENTURES, 15e. This popular text continues to lead with its comprehensive approach, precedent-setting
coverage, innovative tools, engaging examples, and integrated resource package. SMALL BUSINESS
MANAGEMENT, 15E delves into the fundamentals of business management with an emphasis on how to
start a business as well as how to manage, grow, and harvest one--the full business cycle. The book’s



thorough emphasis on building the business plan offers a full complement of chapters plus a full business
plan that gives you flexibility in assignment options. All-new cases, proven exercises, and online activities
place students in the role of decision makers to sharpen their understanding of concepts. Unforgettable
examples, exciting video cases, and coverage of the most current developments in business management
today keep this engaging text s current and practical now as it was when it led the market in its first edition
50 years ago. Each edition builds upon past strengths with new innovations and breakthrough developments.
This edition captures the excitement of small business with multimedia resources; from popular video cases
and Small Business and Entrepreneurship Resource Center’s robust collection of business-related articles and
resources to SMALL BUSINESS MANAGEMENT ONLINE student learning tools. SMALL BUSINESS
MANAGEMENT, 15E provides the valuable resources your students will reference and rely upon throughout
their entire business careers. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.

Small Business Management

Provides the practical concepts, entrepreneurial insights, and comprehensive resources essential for success
now and throughout your management future. Solid coverage of the fundamentals of business management
teaches not only how to start a business, but also how to manage, grow, and harvest a business.

Small Business Management

Provides the practical concepts, entrepreneurial insights, and comprehensive resources essential for success
now and throughout your management future. Solid coverage of the fundamentals of business management
teaches not only how to start a business, but also how to manage, grow, and harvest a business.

Small Business Management

Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events
from the textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights,
notes, and quizzes for your textbook with optional online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanys: 9780324827835 .

Small Business Management: Launching and Growing Entrepreneurial Ventures

Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts, persons, places, and events
from the textbook are included. Cram101 Just the FACTS101 studyguides give all of the outlines, highlights,
notes, and quizzes for your textbook with optional online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanys: 9780324569728 .

Small Business Management

This is the eBook of the printed book and may not include any media, website access codes, or print
supplements that may come packaged with the bound book. Written by award-winning experts, Steve
Mariotti and Caroline Glackin, Entrepreneurship and Small Business Management presents complex
economic, financial and business concepts in a manner easily understood by a variety of students. Based on a
proven curriculum from the Network for Teaching Entrepreneurship (NFTE), it is organized to follow the
life-cycle of an entrepreneurial venture–from concept through implementation to harvesting or replication.
Filled with examples from a broad range of industries, it moves further into the entrepreneurial
process–discussing the business plan and also the unique aspects of managing and growing entrepreneurial
ventures and small businesses.
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Small Business Management

The authors present core concepts of entrepreneurship in an easy-to-follow, logical sequence. Starting with
basic definitions and an overarching conceptual framework in Part I, the book then addresses topics
pertaining to Venture Initiation (Part II), Venture Management (Part III), and Venture Development (Part
IV). Each chapter contains a case study in which a real-life entrepreneur, who confronts the issues of growth
and competition, is followed. Venture initiation and development are key components of this book.
Entrepreneurship has all the standard features that entrepreneurs-in-training need. The book's strength,
however, lies in the clear, straightforward, and logical manner in which the various topics within this
complex subject are presented. The book also includes learning objectives, outlines, terms, and review
questions.

Small Business Management

Providing an introduction to the establishment, development and managerial issues confronting the smaller
enterprise, this text is particularly concerned with the kinds of action and behaviour that seem to characterise
successful new business ventures.

Small Business Management

Growing and Managing a Small Business provides students with a comprehensive introduction to business
ownership and management from the start-up phase through growth and harvest. Decidedly entrepreneurial in
focus, this book departs from the traditional small business management text by incorporating themes and
principles appropriate to managing small companies in a dynamic, global environment. In addition to up-to-
date coverage of risk management and strategies for \"harvesting the business,\" the Second Edition
introduces several new chapters that examine topics such as ethics and social responsibility, family
businesses, and technology. New boxed features illustrate the author's real-world approach through case
studies and profiles of small businesses and entrepreneurs.

Outlines and Highlights for Small Business Management

Four different types of ventures created by entrepreneurs are explored in What Do Entrepreneurs Create?:
survival, lifestyle, managed growth and aggressive growth. The concept of a balanced venture portfolio is
introduced to guide public policy formulation and the development of entrepreneurial ecosystems.

Studyguide for Small Business Management

Introduces he processes of new venture creation and the critical knowledge needed to manage a business
once it is formed. This text offers complete coverage and a practical hands-on approach to entrepreneurship.
Supported by supplementary material for the lecturer and student in both a CD-Rom and companion website.

Small Business Management Im

This book is a proven text, comprehensive in its approach, with the best fully integrated content, graphics,
and resources devoted to business plan development. SBM has always been a step ahead of the competition
(first to cover family businesses and first to integrate computer technology for small business) and continues
to provide innovative coverage in each new edition. Increasingly adopted in hybrid courses that combine
small business management and entrepreneurship and in standalone entrepreneurship courses, SBM shows
aspiring business owners not only how to start a business but how to grow one. - Publisher.

Entrepreneurship and Small Business Management
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This book discusses topical issues in entrepreneurship organized around the various stages of venture
creation, development and performance. It is arranged in several parts, dealing with the pre-start stage,
followed by venture creation, financing ventures, venture development, and venture performance. Each part
contains several chapters written by experts in the relevant field. The multi-disciplinary flavor of the book is
complemented by its international evidence base, featuring results from a range of different countries. The
book will help researchers and practitioners who want to pinpoint the key points emerging from the latest
academic thinking.

Entrepreneurship

This open access book focuses on explaining differences amongst organizations regarding various attributes,
forms, and outcomes. By focusing on the “how” of new venture creation and management to produce well-
established organizations, the authors aim to increase our understanding of the antecedents of most
management research assumptions. New ventures are the source of most newly created jobs generated in an
economy, new industries and markets, innovative products and services, and new solutions to economic,
social, and environmental problems. However, most management research assumes a well-established
organization as the starting point of their theorizing. Building on the notion of guided attention, it details how
entrepreneurs can allocate their transient attention to identify potential opportunities from environmental
change and how entrepreneurs allocate their sustained attention to form beliefs about radical and incremental
opportunities requiring entrepreneurial action. The authors explain how entrepreneurs build such
communities and engage community members over time to co-construct potential opportunities for new
venture progress. Using the lean startup framework, they connect the dots between the theorizing on
identifying and co-constructing potential opportunities and the startup of new ventures. This leads to a new
overarching framework based on are (1) co-creating a startup, (2) organizing a startup, and (3) performing a
startup to bring together the many disparate threads of research on new ventures. The authors then theorize
on the importance of knowledge in organizational scaling. Based on cutting-edge research from the leading
entrepreneurship journals, this book expands knowledge on the cognitive aspect of the new venture creation
process.

Small Business Management

1 in 4 Canadians plans to be self-employed in the next 5 years. Longnecker, Small Business Management,
Launching and Growing New Ventures, 4th Canadian edition is about turning this plan into realty.This
comprehensive guide for future business-owners and entrepreneurs provides a perfect balance between the
theoretical side of starting and managing a small business and the practical application of the tasks of running
a business.

Small Business, Entrepreneurship and Enterprise Development

Offering the latest teaching and practice of applied multivariate statistics, this text is perfect for students who
need an applied introduction to the subject. Lattin, Carroll, and Green have created a text that speaks to the
needs of applied students who have advanced beyond the beginning level, but are not advanced statistics
majors. The text provides a three-part structure. First, the authors begin each major topic by developing
students' statistical intuition through applications. Then, they providing illustrative examples for support.
Finally, for those courses where it will be valuable, they describe relevant mathematical underpinnings with
vectors and matrix algebra. Additionally, each chapter follows a standard format. This format begins by
discussing a general set of research objectives, followed by illustrative examples of problems in different
areas. Then it provides an explanation of how each method works, followed by a sample problem, application
of the technique, and interpretation of results.

Growing and Managing a Small Business
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Sandra Fielden and Marilyn Davidson, already well known for their contributions to gender issues in
management, have brought together an absorbing collection of articles that serve to enhance our
understanding of a complex area within organisation studies. . . this particular Handbook is not a mere
glossary. The editors provide a forum for scholarly works in a specialised area of small business and
entrepreneurship research. And the International Handbook of Women and Small Business Entrepreneurship
provides a rich resource collectively, the papers serve to summarise and re-examine much of the relevant
research to date. . . an accessible book that follows a logical and coherent pattern. . . the range of this book is
significant, and the accomplishment considerable. . . the International Handbook of Women and Small
Business Entrepreneurship is a serious contribution to a niche area of entrepreneurship scholarship. The
editors and authors have established a place for women in the literature, confirming that gender issues cannot
be dismissed as a mere adjunct to the broader field of entrepreneurship study. This collection offers the
reader intelligent engagement with the range of research and ways of knowing about women and
entrepreneurship. Established scholars will find much of interest, and we would also confidently recommend
the Handbook to interested newcomers. Robyn Walker and Kate Lewis, Women in Management Review
Sandra L. Fielden and Marilyn J. Davidson have put a great deal of work into producing this compilation of
scientific studies on women and small business entrepreneurship. In this book, the editors have managed to
put together an excellent compilation of studies that look at topics that have aroused the highest interest in
this field in recent years. . . It offers a good balance between theory and practice-oriented studies and presents
an academic viewpoint that comes extremely close to the real, current situation of this phenomenon. This
book therefore provides a useful tool both for the academic community in general and for students,
particularly at a postgraduate or doctorate level, who wish to gain a state-of-the-art overview of this business
phenomenon. It may also be put to good use by women in management and entrepreneurship as well as
policymakers and small service providers, given its high empirical content, supported by a sound empirical
framework, which deals with real-life issues for women who wish to start up and manage their own
businesses. María Ángeles Escribá Moreno, Entrepreneurship Management . . . a truly international, unique
and impressive contribution to our knowledge and understanding of issues for females starting, running and
growing businesses. . . an important read for anyone with an interest in female entrepreneurship, including
researchers, support agents and policymakers. Moreover, this book may be of interest to those concerned
with the theoretical development of the study of entrepreneurship. Laura Galloway, International Journal of
Entrepreneurship and Innovation . . . this book can be recommended as an insightful and interesting work on
women s entrepreneurship from a broad perspective. Wing Lam, International Small Business Journal This
truly international Handbook makes a significant contribution to the field of women s entrepreneurship by
broadening the scope of the conversation, hearing voices that are often unheard, and providing a framework
that organizes the current body of knowledge but also presents pathways for future research and practice.
Patricia G. Greene, Babson College, US This Handbook is a breakthrough collection. Women worldwide are
now starting small businesses and entrepreneurial ventures at a faster rate than men. Though small in size,
these initiatives represent a significant factor in economic growth, highlighting their importance. This
collection sheds light on the motivations, personality and behaviors of women entrepreneurs, the constrai

What do Entrepreneurs Create?

This new edition of Entrepreneurial Financial Management presents an applied, realistic view of finance for
today’s entrepreneurs. The book provides an integrated set of concepts and applications, drawn from
entrepreneurship, finance, and accounting, that will prepare aspiring entrepreneurs for the world they are
likely to face as they start their new businesses. The book’s contents are designed to follow the life cycle of a
new business venture. Topics are covered in the order that entrepreneurs can expect to encounter them as
they begin the process of business start-up and move into growing the business. A comprehensive financial
spreadsheet template is included with the book. This tool allows for the application of many of the concepts
to actual businesses, and can be a valuable supplement to the process of developing a full business plan. The
financial spreadsheet templates are available for unlimited free downloads at Professor Cornwall’s blog site:
www.drjeffcornwall.com. Key Changes in the Third Edition • The authors have added material on how the
book’s financial templates align with business modeling. • The financial templates have been updated and
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now include more up-to-date assumptions on benefit costs. • There is updated coverage of debt and equity
financing due to new regulations and evolving investor expectations. • The bootstrapping chapter has been
revised to reflect the explosion of social media and its impact on bootstrap marketing.

Essentials of Entrepreneurship and Small Business Management

Longenecker is the market leader in Small Business Management. It has the right mix of theory and
application, with an easy-flowing writing style. IThis book presents a contemporary treatment of the startup
and management of small firms. Strong emphasis is placed on entrepreneurial opportunities and the new-
venture activities needed for the successful operation of small firms. It is also the most innovative text on the
market for this course, with BizPlan Builder software, internet activities, it's own Web site, BusinessLink
video cases, InTelecom video telecourse based on the text, PowerPoint slides, and an Integrated Learning
System.

Small Business Management

THE ULTIMATE BEGINNER'S GUIDE TO STARTING A BUSINESS! Have you ever dreamt of starting
your own business and living life on your terms? This book shows you EXACTLY what you need to know to
stand out from the crowd! Do you have an idea for an amazing product or service but you aren’t sure how to
build a business around it? Then you NEED this book. Buy now and start reading today! Are you a current
business owner who struggles to identify your customers and deliver true world-class value? Everything you
need to know is included in these pages! Do you want to build your hobby business into a fully-fledged
venture that will help you build the life you deserve? Then you NEED this book. Buy now and start reading
today! The most comprehensive guide ever developed for starting and growing a business! In the highly
competitive world of business, what makes or breaks a new entrepreneur? Sourced from over twenty years of
firsthand experience working with entrepreneurs, new ventures, and high-growth startups, author Ken
Colwell, PHD, MBA has the answers. In his comprehensive Starting a Business QuickStart Guide, Ken
Colwell concisely presents the core fundamentals that all new entrepreneurs need to know to get started, find
success, and live the life of their dreams. Business and entrepreneurship students, small business owners,
managers, and soon-to-be entrepreneurs will all find a wealth of value within the pages of the Starting a
Business QuickStart Guide. From the very first steps conceptualizing your venture to winning your first
customers, delivering value, and turning a profit, this book acts as an invaluable blueprint for your path to
entrepreneurial success. Colwell’s clear voice, extensive experience, and easy-to-understand presentation
come together to make this book a must-have resource in the library of every budding entrepreneur! Starting
a Business QuickStart Guide is Perfect For: - Would-Be Entrepreneurs With a Ton of Passion! -
Entrepreneurial Students of All Ages! - Beginners with Zero Prior Experience! - Managers, Business
Owners, and Decisions Makers Growing into a New Role! You'll Discover: - The Difference Between an
Idea and an Opportunity! - What Makes an Entrepreneurial Opportunity Great! - The Very First Steps You
Need To Take To Get Your Venture Off The Ground! - Pricing, Competition, Customer Identification,
Marketing, and Distribution Demystified! - The REAL Components of an Entrepreneurial Mindset! - Exactly
How To Craft Your Value Proposition! - How to Write a Comprehensive Business Plan! **LIFETIME
ACCESS TO FREE EDUCATIONAL RESOURCES **: Each book comes with free lifetime access to tons
of exclusive online resources to help you become a better business owner including: - Business Plan
Checklist & Presentation Blueprint - Layers of Business Taxation Cheat Sheet - Elevator Pitch Template &
Tips - And Many More! *GIVING BACK: * QuickStart Guides proudly supports One Tree Planted as a
reforestation partner. *CLASSROOM ADOPTION:* Teachers and professors are encouraged to contact the
publisher for test banks and classroom presentation materials.

The Life Cycle of Entrepreneurial Ventures

Raising Entrepreneurial Capital begins where entrepreneurship books leave off. This book provides a broad,
high-level discussion of the financing decisions that companies must make to achieve success. With a focus
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on classic capital raising, the text covers the debt vs. equity decision, as well as the options available to
smaller businesses. It also describes the factors that lead to rapid growth, including venture capital, IPOs,
angels, incubators, and much more. Combining solid theory with practitioner's experience and insights, this
book should increase student understanding of how to raise entrepreneurial capital. It explains how your
company should position itself to attract private equity investment, and what steps you can take to improve
your company's marketability. It includes several chapters on worldwide regional variations on forms and
availability of pre-seed capital, incubators, and the business plans they create, with case-studies from Europe,
Latin America, and the Pacific Rim. It also effectively differentiates between venture capital and
entrepreneurial capital. This book will appeal to entrepreneurs and to students in Entrepreneurship programs,
particularly entrepreneurial finance courses. * Combines solid theory with practitioner's experience and
insights * Case studies illustrate theory throughout the book * Describes worldwide and regional variations in
capital raising strategies

Entrepreneurial Strategy

The Founder's Dilemmas examines how early decisions by entrepreneurs can make or break a startup and its
team. Drawing on a decade of research, including quantitative data on almost ten thousand founders as well
as inside stories of founders like Evan Williams of Twitter and Tim Westergren of Pandora, Noam
Wasserman reveals the common pitfalls founders face and how to avoid them.

Small Business Management

ROAD TEST YOUR IDEA BEFORE YOU LAUNCH YOUR LEAN START-UP Thinking about starting a
new business? Stop! Is there a genuine market for your idea? Do you really want to compete in that industry?
Are you the right person to pursue it? No matter how talented you are or how much capital you have, if
you’re pursuing a fundamentally flawed opportunity then you’re heading for failure. So before you launch
your lean start-up, take your idea for a test drive and make sure it has a fighting chance of working. Now in
its 4th Edition, The New Business Road Test is the essential handbook for anyone wanting to launch a start-
up. The new and fully updated case studies – Ella's Kitchen, Whole Foods, eBay and more – and ‘seven
domains’ framework will help you avoid impending disaster and enhance your chances of achieving your
entrepreneurial dreams. This book will help you answer the live-or-die questions: Are the market and
industry attractive? Does the opportunity offer both customer benefits as well as competitive and economic
sustainability? Can you deliver the results you seek? The full text downloaded to your computer With
eBooks you can: search for key concepts, words and phrases make highlights and notes as you study share
your notes with friends eBooks are downloaded to your computer and accessible either offline through the
Bookshelf (available as a free download), available online and also via the iPad and Android apps. Upon
purchase, you'll gain instant access to this eBook. Time limit The eBooks products do not have an expiry
date. You will continue to access your digital ebook products whilst you have your Bookshelf installed.

Analyzing Multivariate Data

Timely, practical, comprehensive manual for financing entrepreneurial ventures, with a strong European
perspective.

International Handbook of Women and Small Business Entrepreneurship

This second edition of the critically acclaimed core textbook provides students from technology and science
based backgrounds with the theoretical knowledge and practical skills required to transform innovative ideas
into commercially viable businesses for profit or social ends. Blending theory, policy and practice in a
manner that is accessible to readers with little prior knowledge of business commercialisation, it offers a
framework for understanding the entrepreneurial process for technological ideas. The book provides students
with comprehensive guidance on the specialized field of 'technopreneurship'. It provides the tools and
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frameworks required for managing, commercialising and marketing technological innovation. With real life
examples and case studies from a range of countries and industries, it will equip students with the
understanding required to successfully launch their product. This text caters for undergraduate and
postgraduate students studying technology entrepreneurship modules on engineering, science and computing
technology programmes. New to this edition: -All chapters updated to reflect the evolution of theory and
practice in the field -New cases on digital entrepreneurship, growth and scaling -Extended geographical
coverage of case studies -Entrepreneurial practices updated to include recent research -Strategic context of
business models, business growth and scaling, digital entrepreneurship, entrepreneurial marketing,
organization design and crowdfunding developed and updated.

Entrepreneurial Financial Management

For courses in Entrepreneurship and Small Business Management. Written by award-winning experts, Steve
Mariotti and Caroline Glackin, Entrepreneurship and Small Business Management presents complex
economic, financial and business concepts in a manner easily understood by a variety of students. Based on a
proven curriculum from the Network for Teaching Entrepreneurship (NFTE), it is organised to follow the
life-cycle of an entrepreneurial venture—from concept through implementation to harvesting or replication.
Filled with examples from a broad range of industries, it moves further into the entrepreneurial
process—discussing the business plan and also the unique aspects of managing and growing entrepreneurial
ventures and small businesses. This program will provide a better teaching and learning experience–for you
and your students. Here’s how: Help Students Apply Knowledge from the Text to the Real World: Cases
give students the opportunity to solve real-world challenges. Present Special Insights on Presenting and
Writing a Business Plan: Go beyond formulating a business plan to include critical topics of management,
marketing and operations. Guide Student’s Learning: A proven curriculum builds on the expertise of the
authors and the Network for Teaching Entrepreneurship (NFTE) to teach the nuts and bolts of how to start
and operate an entrepreneurial small business The full text downloaded to your computer With eBooks you
can: search for key concepts, words and phrases make highlights and notes as you study share your notes
with friends eBooks are downloaded to your computer and accessible either offline through the Bookshelf
(available as a free download), available online and also via the iPad and Android apps. Upon purchase,
you'll gain instant access to this eBook. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.

Guide to Small Business Management

What is entrepreneurship? Is it important? What do entrepreneurs actually do? These are a few of the key
questions considered in this Very Short Introduction. Paul Westhead and Mike Wright provide a clear guide
to all aspects of the process of entrepreneurship, including the diversity of the people involved and the
benefits it brings to society.

Starting a Business QuickStart Guide

This book provides an extensive introduction to research on growth-oriented entrepreneurship, ,/b\u003e A
number of different methods have been used to describe growth-oriented entrepreneurship; however, there is
a consensus that there is a particularly desirable form of entrepreneurship that seeks to create and scale up
businesses that will drive productivity growth, create new employment, increase innovation, promote
business internationalization and achieve sustainable economic growth. Innovation is a condition of growth-
oriented entrepreneurship that includes both the development and commercialization of new products and
services and the development and implementation of new or improved processes that enhance productivity or
reduce costs associated with manufacturing or distributing existing products. Innovation involves firms
pursuing distinctive business strategies and doing new things in new ways to increase productivity, product
development, sales and profitability, including finding and developing new ways of identifying the needs of
new and existing customers and making and marketing products that satisfy those needs. The goal of the
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launch phase for growth-oriented entrepreneurial ventures is to reach the point of scale up and common goals
and activities associated with the launch phase include market disruption and penetration; gaining access to
capital and markets and mentorship opportunities; organizational growth through management capacity,
systems, resources (i.e., people, product and assets) management; embedding organizational culture;
development of stakeholder relationships; monitoring and evaluation; and governance and reporting. This
book provides an extensive introduction to research on growth-oriented entrepreneurship and continues with
an assessment of attempts to create the appropriate framework conditions for growth-oriented
entrepreneurship to flourish and sustain including financial support; government policies; government
programs; education and training; research and development transfer; commercial and professional
infrastructure; internal market openness; access to physical infrastructure; cultural and social norms; and
protection of intellectual property rights. The final chapter looks at growth-oriented entrepreneurs in practice
as they work to launch and growth emerging companies. This book is a unique compendium of research and
analysis on a dynamic and important segment of entrepreneurship and will be useful to entrepreneurs,
academics and policymakers.

Raising Entrepreneurial Capital

Small Firm Growth comprehensively reviews the empirical literature on small firm growth to highlight and
integrate what is known about this phenomenon and take stock of what past experiences of researching this
area implies for how the phenomenon can or should be studied in future research.

The Founder's Dilemmas

The New Business Road Test
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